
Computer Science Ics Part 1 Chapter 9 Online Test

Sr Questions Answers Choice

1 What is the purpose of the collaborative storytelling activity

A. <p>To practice writing</p>
B. <p>To improve storyitelling and
creativity</p>
C. <p>to limti participation</p>
D. <p>To focus on individiual
ideas</p>

2 A focus group reveals older customers prefer whole grain bread. This is an example
of.

A. <p>Trend analysis</p>
B. <p>Predictive modeling</p>
C. <p>Market segmentation</p>
D. <p>Copying trends</p>

3 Why is it important to know your audience when pitching

A. <p>to limit questions</p>
B. <p>To tailor your message</p>
C. <p>To focus on financials&nbsp;
</p>
D. <p>To simplify the pitch</p>

4 How  does Design Thinking enhance solutins.
A. <p>Focuses on profits</p>
B. <p>Aligns with user needs</p>
C. <p>Minimizes feedback</p>
D. <p>Streamlines processes</p>

5 What is communciation.

A. <p>A process of ignoring
others</p>
B. <p>Exchanging information, ideas,
or feelings</p>
C. <p>Only verbal interaction</p>
D. <p>Non-verbal gestures only</p>

6 A business description states "Our chai dhaba uses traditonal recipies. What does
this highlight.

A. <p>Pricing</p>
B. <p>Taxes</p>
C. <p>Unique Value</p>
D. <p>Competitors</p>

7 What does “thinking outside the box” mean.
A. <p>Traditional solutions</p>
B. <p>New perspectives</p>
C. <p>ignoring ideas</p>
D. <p>Standard practice</p>

8 What is the first step in pitching your business ide.
A. <p>Introduce your solution</p>
B. <p>Stat with the problem</p>
C. <p>Explain why it's unique</p>
D. <p>Know your audience</p>

9 'what is a unique selling point.

A. <p>A fiancial strategy</p>
B. <p>A feature that differnetiates
your idea</p>
C. <p>A marketing tactic</p>
D. <p>A customer demographic</p>

10 What does qualitative research focus on

A. <p>Numeraical data</p>
B. <p>Custoemr motivations and
optinions</p>
C. <p>Market trends</p>
D. <p>Competitor pricing</p>

11 Why is the Empathize stage crucial in Design Thinking .
A. <p>Defines the problem</p>
B. <p>Generates ideas</p>
C. <p>Understands user needs</p>
D. <p>Tests prototypes</p>

12 'what is a unique selling point.

A. <p>A fiancial strategy</p>
B. <p>A feature that differnetiates
your idea</p>
C. <p>A marketing tactic</p>
D. <p>A customer demographic</p>

13 What does collecting market insights involve.

A. <p>Learnign about finance</p>
B. <p>Understanding customers and
competititors</p>
C. <p>analyzing sales data</p>
D. <p>Developing marketing
strategies</p>



14 Fininacial concepts for business help enterepreneurs to.

A. <p>Avoid paying taxes</p>
B. <p>Manage resources and plan
for growth</p>
C. <p>Increase spending</p>
D. <p>Compete with larger
companies</p>

15 Why is it importantto know your audience

A. <p>To ignore thier feedback</p>
B. <p>To tailor your message
appropriately</p>
C. <p>to use technicla langauge</p>
D. <p>To limit engagement</p>

16 How can business solutions impact efficiency.
A. <p>Increae costs</p>
B. <p>Solve problems</p>
C. <p>Limit inventory</p>
D. <p>Reduce staff</p>

17 What is collaboration.
A. <p>Working alone</p>
B. <p>Working together</p>
C. <p>Competing</p>
D. <p>Sharing resources</p>

18 What does creativity involve.
A. <p>Standard procedures</p>
B. <p>Original thinking</p>
C. <p>Avoiding imagination</p>
D. <p>Converntional ideas</p>

19 Waht is market segmentation.

A. <p>Analyzing competitors</p>
B. <p>Breaking down a market into
specific groups</p>
C. <p>Collecting qualitative data</p>
D. <p>Conducting surveys</p>

20 What is a key benefits of Design thinking.

A. <p>Guarantees success</p>
B. <p>Fosters user centered
innovation</p>
C. <p>Eliminates research</p>
D. <p>Focuses on feasibility</p>


