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Questions

A technique commonly used in Design Thinking is.

How can you foster innovation.

What is a benefit of peer feedback

Innvoation in business focus.

What is communciation.

What are innovaton and creativity essential for.

A pricniple of Design Thinking is.

How does analyzing market data aid business decision.

What is the purposeof savings for a business.

Why is understandin customer needs important.

A team skips the “Empathize” stage What risk do they face.

A juce shop emphasizes affordability and local farmers . This is.

What is a key benefits of Design thinking.

Answers Choice

A <p>SWOT Analysis</p>

B. <p>Braintorming</p>
<p>Lean Manufacturing</p>
. <p>Data mining</p>
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<p>Be indifferent</p>
. <p>Be curieous</p>
. <p>Avoid risks</p>
. <p>Stick to familiar ideas</p>

D

A

B

C

D

A. <p>Slows down process</p>

B. <p>Improves final product</p>
C. <p>Discourgages teamwork</p>
D. <p>Limits creativity</p>

A. <p>Inveting new technologies</p>
B. <p>Improving existing products
and processes</p>

C. <p>Reducing operational
costs</p>

D. <p>Increasing production
spped</p>

A. <p>A process of ignoring
others</p>

B. <p>Exchanging information, ideas,
or feelings</p>

<p>Only verbal interaction</p>

. <p>Non-verbal gestures only</p>
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D

A. <p>Progress</p>

B. <p>Limiting ideas</p>
C. <p>Follwign taditions</p>
D. <p>Aoiding change</p>
A
B
C
D

. <p>Focusing on profits</p>

. <p>Human centered approach</p>

. <p>Minimizing risks</p>

. <p>Emphasizing shrot term
gains</p>

A. <p>It &nbsp;replaces the need for
research</p>

B. <p>lt identifices partterns and
trends</p>

C. <p>lt focusses solely on
finances</p>

D. <p>lt limits customer feedback</p>

A. <p>To increase expenses</p>

B. <p>To set aside money for future
needs</p>

C. <p>To reduce revenue</p>

D. <p>To pay off debts</p>

A. <p>lt helps in reducing costs</p>
B. <p>lt allows businesses to provide
relevant products</p>

<p>It simplifics operations</p>

. <p>lt limits competition</p>
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D

A. <p>Clear feedback</p>

B. <p>Misaligned solution</p>
C. <p>Faster results</p>

D. <p>Lower Costs</p>
A
B
C
D
A

. <p>Unique, selling point</p>
. <p>Ignore trends</p>

. <p>Competitor copy</p>

. <p>Random detail</p>

. <p>Guarantees success</p>
B. <p>Fosters user centered
innovation</p>
C <p>EI|m|nates research</p>
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What are the two main type of market. reserach techniques.

Why are marketing and sales strategies essential for businesses.

What are collaborative tools used for.

Why are communication and storytelling skillsimportant.

A prototpe for a school app fails user testing. What should be done next.

How can storytling enhance a debate.

What does the marketing strategy explan.

D. <p>Focuses on feasiblility</p>

A. <p>Qualitative and descriptive</p>
C. <p>Primary and secondary</p>

D. <p>Exploratory and
conclusive</p>

A. <p>To reduce costs</p>

. <p>To limit competition</p>

. <p>To simpify operations</p>

. <p>Individual work</p>

. <p>Financial analyis</p>
. <p>Marketing</p>
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<p>To avoid skpeaking</p>
. <p>to limit interactions</p>
. <p>to simpligy writing</p>

. <p>Discard idea</p>

. <p>Launch anyway</p>
. <p>Copy competitors</p>
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. <p>By making it longer</p>

C. <p>By avoding personal
experiences</p>
D. <p>Byusing techncial jargon</p>

A. <p>Financials</p>
C. <p>Business description&nbsp;

</p>
D. <p>Market Analysis</p>



