
Computer Science Ics Part 1 Chapter 9 Online Test

Sr Questions Answers Choice

1 A wedding attire business trgets Eid shoppers. This is
A. <p>Market segmentation</p>
B. <p>Financial planning</p>
C. <p>Ignoring customers</p>
D. <p>Copying rivals</p>

2 Which stage ensures the solution aligns with user needs.
A. <p>Ideate</p>
B. <p>Test</p>
C. <p>Define</p>
D. <p>Prototype</p>

3 Why are marketing and sales strategies essential for businesses.

A. <p>To reduce costs</p>
B. <p>To attract customer and
increasse sales</p>
C. <p>To limit competition</p>
D. <p>To simpify operations</p>

4 What is the purpose of Market Analysis.
A. <p>Outline goals</p>
B. <p>Research customers</p>
C. <p>Describe products</p>
D. <p>Summarize business</p>

5 How can storytlling enhance a debate.

A. <p>By making it longer</p>
B. <p>By making &nbsp;arguments
more relatable</p>
C. <p>By avoding personal
experiences</p>
D. <p>Byusing techncial jargon</p>

6 What does the marketing strategy explan.

A. <p>Financials</p>
B. <p>Marketing Methods</p>
C. <p>Business description&nbsp;
</p>
D. <p>Market Analysis</p>

7 What is unique selling point.

A. <p>To understand why customers
prefer a rival bakery. Which method
is best.</p>
B. <p>Survey</p>
C. <p>Focus group</p>
D. <p>Observation</p>
E. <p>Guesswork</p>

8 A start up used plan Guru to build a busness plan. What benefit does this provide.

A. <p>Random templaes</p>
B. <p>Structuared financial
modeling</p>
C. <p>Ignoring trends</p>
D. <p>Copying rivals</p>

9 What is the key tip for developing communication skills.
A. <p>Speak less</p>
B. <p>Practice Regularly</p>
C. <p>Use complex vocabulary</p>
D. <p>Avoid eye contect</p>

10 What is a budget.

A. <p>A plan for managing
expenses</p>
B. <p>Total revenue earned</p>
C. <p>A type of investment</p>
D. <p>A loan agreement</p>

11 What does investmetn involve.

A. <p>Spending money without
expenctation</p>
B. <p>Allocating funds to generate
future profit</p>
C. <p>Saing money for
emergencies</p>
D. <p>Paying off loans</p>

12 How can a jewiry start up attract customers.

A. <p>By avoiding social media</p>
B. <p>By collaborating with local
influencers</p>
C. <p>By incressing prices</p>
D. <p>By limiting product
offerings</p>

A. <p>Financils</p>
B. <p>Business overview</p>



13 What does the Executive summary include. B. <p>Business overview</p>
C. <p>Market analysis</p>
D. <p>Product features</p>

14 How does analyzing market data aid business decision.

A. <p>It &nbsp;replaces the need for
research</p>
B. <p>It identifices partterns and
trends</p>
C. <p>It focusses solely on
finances</p>
D. <p>It limits customer feedback</p>

15 What are innovaton and creativity essential for.
A. <p>Progress</p>
B. <p>Limiting ideas</p>
C. <p>Follwign taditions</p>
D. <p>Aoiding change</p>

16 A competitor sells artisanal bread. How maigh you differnetiate
A. <p>Offer gourmet pastrices</p>
B. <p>Match their prices</p>
C. <p>Copy recipes</p>
D. <p>Ignore them</p>

17 'what is a unique selling point.

A. <p>A fiancial strategy</p>
B. <p>A feature that differnetiates
your idea</p>
C. <p>A marketing tactic</p>
D. <p>A customer demographic</p>

18 What does iteraltion mean.

A. <p>No feedback</p>
B. <p>Repeatigng for
improvement</p>
C. <p>ONe tiem task</p>
D. <p>Ignoring suggestions</p>

19 What is a benefit of peer feedback
A. <p>Slows down process</p>
B. <p>Improves final product</p>
C. <p>Discourgages teamwork</p>
D. <p>Limits creativity</p>

20 What is storytelling.

A. <p>A method &nbsp;of writing</p>
B. <p>Creating a narrative to engage
an audience</p>
C. <p>A form of debats</p>
D. <p>A way &nbsp;to summarize
information&nbsp;</p>


