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Questions

How do digital tools assist in creating a business plan.

A start up used plan Guru to build a busness plan. What benefit does this provide.

What is a benefit of peer feedback

A team skips the “Empathize” stage What risk do they face.

'what is a unique selling point.

What cna a good pitch hel you achieve.

What might a bakery's monthly budget include.

What s a current trend in Pakistan's e-commerce sector.

What does the marketing strategy explan.

What does iteraltion mean.

What are innovaton and creativity essential for.

What is the firs stp in developing effective marketing strategies.

What is storytelling.

Answers Choice

A. <p>Replace the plan</p>

B. <p>Provide templates</p>
C. <p>Limit collaboration</p>
D. <p>Focus on finance</p>

A. <p>Random templaes</p>
B. <p>Structuared financial
modeling</p>

C. <p>Ignoring trends</p>

D. <p>Copying rivals</p>

. <p>Slows down process</p>

. <p>Improves final product</p>

. <p>Discourgages teamwork</p>
. <p>Limits creativity</p>

<p>Clear feedback</p>

. <p>Misaligned solution</p>
<p>Faster results</p>
<p>Lower Costs</p>

. <p>A fiancial strategy</p>

. <p>A feature that differnetiates
your idea</p>

C. <p>A marketing tactic</p>

D. <p>A customer demographic</p>
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A. <p>Increase competition</p>

B. <p>Turn your idea into reality</p>
C. <p>Limit customer feedback</p>
D. <p>Reduce marketing costs</p>

A. <p>Only rent</p>

B. <p>Rent, ingredients, salaries,
utilities</p>

C. <p>Only salaries</p>

D. <p>Only utilities</p>

A. <p>Decreasing online
shopping</p>

B. <p>Rapid growth in online
shopping</p>

C. <p>Limitd product variety</p>
D. <p>Decreased internet usage.
</p>

A. <p>Financials</p>

B. <p>Marketing Methods</p>

C. <p>Business description&nbsp;
</p>

D. <p>Market Analysis</p>

A. <p>No feedback</p>

B. <p>Repeatigng for
improvement</p>

C. <p>ONe tiem task</p>

D. <p>Ignoring suggestions</p>

A. <p>Progress</p>

B. <p>Limiting ideas</p>

C. <p>Follwign taditions</p>
D. <p>Aoiding change</p>

A. <p>Creating a marketing plan</p>
B. <p>Understanding your
market</p>

C. <p>Selecting promotional
channels</p>

D. <p>Analyzing competitors</p>

A. <p>A method &nbsp;of writing</p>
B. <p>Creating a narrative to engage
an audience</p>

C. <p>A form of debats</p>

D. <p>A way &nbsp;to summarize
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What should a maketing planin cldue.

Why is understandin customer needs important.

What is a budget.

How can effective online marketing benefit businesses in Pakistan.

Why is testing prototypes important.

How did the Indus Valley Civilization show collaboration.

Why is it importantto know your audience

Information&nbsp;</p>

A

C.
D. <p>Product specificiatons</p>
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D.

<p>Financial projections</p>

<p>Employee roles</p>

. <p>lt helps in reducing costs</p>

. <p>It simplifics operations</p>
. <p>It limits competition</p>

. <p>Total revenue earned</p>
. <p>A type of investment</p>
. <p>A loan agreement</p>

. <p>lt limits audience reach</p>
. <p>lt reduces marketing costs</p>

<p>lt simplifices product

development</p>

A
B.

<p>Confirms readiness</p>
<p>Eliminates development</p>

. <p>Focuses on finances</p>

. <p>Idividual projects</p>

. <p>No design chagnes</p>

. <p>Competign civilizations</p>

. <p>To ignore thier feedback</p>

. <p>to use technicla langauge</p>
. <p>To limit engagement</p>



