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Questions

What does qualitative research focus on

Why is the Empathize stage crucial in Design Thinking .

What is a business plan.

A team skips the “Empathize” stage What risk do they face.

What should the busniess Description cover.

A Team avoids iteration.What risk.

A competitor sells artisanal bread. How maigh you differnetiate

How can storytlling enhance a debate.

What is storytelling.

A focus group reveals older customers prefer whole grain bread. This is an example
of.

A bakery owner wants to redesign packaging . Whcih stage involves obeerging
customer reactions to current design.

What does “thinking outside the box” mean.

Why is testing prototypes important.

The first step in creating a business plan involves.

Answers Choice

A. <p>Numeraical data</p>

B. <p>Custoemr motivations and
optinions</p>

. <p>Market trends</p>

. <p>Competitor pricing</p>
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. <p>Defines the problem</p>

. <p>Generates ideas</p>

. <p>Understands user needs</p>
. <p>Tests prototypes</p>

. <p>Financial report</p>

. <p>Business Roadmap</p>
. <p>Marketing strategy</p>
. <p>Legal document</p>

. <p>Clear feedback</p>

. <p>Misaligned solution</p>
. <p>Faster results</p>

. <p>Lower Costs</p>

. <p>Products</p>
. <p>Marketing Stragegies</p>
. <p>Competitors</p>

. <p>Faster resutls</p>

. <p>Lower costs</p>

. <p>Flawed product</p>
. <p>Clar Feedbak</p>
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A. <p>Financial goals</p>
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A. <p>Offer gourmet pastrices</p>
B. <p>Match their prices</p>
C. <p>Copy recipes</p>
D. <p>Ignore them</p>
A. <p>By making it longer</p>

B. <p>By making &nbsp;arguments
more relatable</p>

C. <p>By avoding personal
experiences</p>

D. <p>Byusing techncial jargon</p>

A. <p>A method &nbsp;of writing</p>
B. <p>Creating a narrative to engage
an audience</p>

C. <p>A form of debats</p>

D. <p>A way &nbsp;to summarize
information&nbsp;</p>

. <p>Trend analysis</p>

. <p>Predictive modeling</p>
<p>Market segmentation</p>
<p>Copying trends</p>
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<p>Empathize</p>
. <p>Prototype</p>
. <p>ldeate</p>
. <p>Define</p>
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<p>Traditional solutions</p>
<p>New perspectives</p>
<p>ignoring ideas</p>
<p>Standard practice</p>

<p>Confirms readiness</p>

<p>Eliminates development</p>
<p>Provides improvement
insisghts</p>

D. <p>Focuses on finances</p>
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A. <p>Financial forecasting</p>
B. <p>setting sales targets</p>
C. <p>Market analysis</p>
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A survey shows 70% of customers buy pastrices on weekend. What strategy should
follow.

What is an example of iterationin design.

What does creativity involve.

Innvoation in business focus.

A sucesful business pitch should be

A techniqgue commonly used in Design Thinking is.

A. <p>Close weekdays</p>

C. <p>Raise prices</p>
D. <p>Ignore data</p>

A. <p>Finalizing without feed
back</p>

. <p>Ignoring peers</p>

. <p>Stopping ater one draft</p>
. <p>Standard procedures</p>

. <p>Avoiding imagination</p>
. <p>Converntional ideas</p>
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. <p>Inveting new technologies</p>

C. <p>Reducing operational
costs</p>
D. <p>Increasing production
spped</p>

A. <p>Long and daailed</p>

C. <p>Directed only at investors</p>
D. <p>Focused on personal
achievements</p>

A. <p>SWOT Analysis</p>

C. <p>Lean Manufacturing</p>
D. <p>Data mining</p>



