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Questions

What does iteration mean.

What should you focus on when communicating.

Waht is market segmentation.

What is business pitch

What does investmetn involve.

A prototpe for a school app fails user testing. What should be done next.

How can visual aids help in storytelling.

How is collaboration seen in classrooms.

A business description states "Our chai dhaba uses traditonal recipies. What does
this highlight.

How do digital tools assist in creating a business plan.

How can business solutions impact efficiency.

What are expenses.

What is an example of quantitative research

Answers Choice

A. <p>No feedback</p>

B. <p>Repeating for
improvenment</p>

C. <p>No changes</p>

D. <p>First design only</p>

A. <p>Unnecessary details</p>
B. <p>The main message</p>
C. <p>Length of the speech</p>
D. <p>Avoiding emotions</p>

A. <p>Analyzing competitors</p>

B. <p>Breaking down a market into
specific groups</p>

C. <p>Collecting qualitative data</p>
D. <p>Conducting surveys</p>

A. <p>A financial report</p>

B. <p>A persuasive presentation of a
business idea</p>

C. <p>a mrketing strategy</p>

D. <p>A legal document</p>

A. <p>Spending money without
expenctation</p>

B. <p>Allocating funds to generate
future profit</p>

C. <p>Saing money for
emergencies</p>

D. <p>Paying off loans</p>

A. <p>Discard idea</p>

B. <p>Revise prototype</p>
C. <p>Launch anyway</p>
D. <p>Copy competitors</p>

A. <p>They complicae the
message</p>

B. <p>They make the story more
engaging</p>

. <p>They distract the audience</p>
. <p>They are unnecessary</p>

9]

D

A. <p>Individual work</p>

B. <p>Group projects</p>
C. <p>Teacher lectures</p>
D. <p>Exam competition</p>

. <p>Pricing</p>

. <p>Taxes</p>
<p>Unique Value</p>
<p>Competitors</p>

oow>

. <p>Replace the plan</p>
. <p>Provide templates</p>
. <p>Limit collaboration</p>
. <p>Focus on finance</p>

. <p>Solve problems</p>
. <p>Limit inventory</p>
. <p>Reduce staff</p>

. <p>total earnings from sales</p>
. <p>Costs incurred while
operating</p>

A
B
C
D
A. <p>Increae costs</p>
B
C
D
A
B

C. <p>Money saved for future
needs</p>
D. <p>Inerest on loans</p>

A. <p>Interviews</p>

B. <p>Surveys</p>

C. <p>Focus groups</p>
D. <p>Observations</p>
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What are innovaton and creativity essential for.

What is unique selling point.

What is the purpose of the collaborative storytelling activity

How can Google Drive assist in eamwork.

What does collecting market insights involve.

Why are collaboration and iteration important.

Why is takign risks important.

B. <p>Limiting ideas</p>
C. <p>Follwign taditions</p>
D. <p>Aoiding change</p>

A. <p>To understand why customers
prefer a rival bakery. Which method
is best.</p>

B. <p>Survey</p>

C. <p>Focus group</p>

E. <p>Guesswork</p>

A. <p>To practice writing</p>

C. <p>to limti participation</p>

D. <p>To focus on individiual
ideas</p>

A. <p>Limit access</p>

C. <p>Financial projections</p>
D. <p>Marketing plans</p>

A. <p>Learnign about finance</p>
C. <p>analyzing sales data</p>
D. <p>Developing marketing
strategies</p>

A. <p>Limit creativity</p>

C. <p>Complicate processes</p>
D. <p>Focus on individuas</p>

A. <p>Gurarantees success</p>

C. <p>Avoid new ides</p>
D. <p>Complicates processes</p>



