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Questions

A prototpe for a school app fails user testing. What should be done next.

A team skips the “Empathize” stage What risk do they face.

What is business pitch

How is profit calcualted

How is collaboration seen in classrooms.

Why are marketing and sales strategies essential for businesses.

How can a jewiry start up attract customers.

What is purpose of collaboration

A loyality program offers rewards.This aims to.

Why are financial concepts imporatn for business.

What is storytelling.

What should the busniess Description cover.

Why is takign risks important.

What is a business plan.

Answers Choice

A. <p>Discard idea</p>

. <p>Revise prototype</p>
. <p>Launch anyway</p>
<p>Copy competitors</p>

. <p>Clear feedback</p>
<p>Misaligned solution</p>
. <p>Faster results</p>

. <p>Lower Costs</p>

UoOw» OUOow

A. <p>A financial report</p>

B. <p>A persuasive presentation of a
business idea</p>

C. <p>a mrketing strategy</p>

D. <p>A legal document</p>

. <p>Revenue+ costs</p>
. <p>Revenue - Costs</p>
<p>Revenue x costs</p>
<p>Revenue / costs</p>

. <p>Individual work</p>
<p>Group projects</p>
<p>Teacher lectures</p>
<p>Exam competition</p>
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. <p>To reduce costs</p>

B. <p>To attract customer and
increasse sales</p>

C. <p>To limit competition</p>
D. <p>To simpify operations</p>

A. <p>By avoiding social media</p>
B. <p>By collaborating with local
influencers</p>

C. <p>By incressing prices</p>

D. <p>By limiting product
offerings</p>

A. <p>Limit participation</p>

. <p>Combine strengths</p>
. <p>Avoid ideas</p>

. <p>Work faster alone</p>

<p>Retain customers</p>
<p>Discourage customers</p>
<p>Lower quality</p>
<p>Ignore preferences</p>

<p>To reduce costs</p>

<p>To make better decisions and
grow&nbsp;</p>

C. <p>To limit competition&nbsp;</p>
D. <p>To simplify operations</p>
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A. <p>A method &nbsp;of writing</p>
B. <p>Creating a narrative to engage
an audience</p>

C. <p>A form of debats</p>

D. <p>A way &nbsp;to summarize
information&nbsp;</p>

A. <p>Financial goals</p>
. <p>Products</p>
. <p>Marketing Stragegies</p>
. <p>Competitors</p>

B

C

D

A. <p>Gurarantees success</p>
B. <p>Learn from failures</p>

C. <p>Avoid new ides</p>

D. <p>Complicates processes</p>
A
B
C

. <p>Financial report</p>
. <p>Business Roadmap</p>
. <p>Marketing strategy</p>
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What is the purpose of the collaborative storytelling activity

What is intrest .

Which stage ensures the solution aligns with user needs.

What is the firs stp in developing effective marketing strategies.

What does “thinking outside the box” mean.

How do digital tools assist in creating a business plan.

D. <p>Legal document</p>

A. <p>To practice writing</p>

C. <p>to limti participation</p>
D. <p>To focus on individiual

ideas</p>

A. <p>The total revenue from

sales</p>

C. <p>The amoutn saved for future
needs</p>

D. <p>The total expenses
incurred</p>

A. <p>ldeate</p>

C. <p>Define</p>
D. <p>Prototype</p>

A. <p>Creating a marketing plan</p>
C. <p>Selecting promotional
channels</p>

D. <p>Analyzing competitors</p>

A. <p>Traditional solutions</p>

C. <p=>ignoring ideas</p>
D. <p>Standard practice</p>

A. <p>Replace the plan</p>

C. <p>Limit collaboration</p>
D. <p>Focus on finance</p>



