Sr

10

11

12

13

Questions

Waht is market segmentation.

A Lahore jewiry start up uses instagram This strategy

What does iteraltion mean.

Why is it important to know your audience when pitching

A prototpe for a school app fails user testing. What should be done next.

How can business solutions impact efficiency.

How does analyzing market data aid business decision.

What are the two main type of market. reserach techniques.

How does the ideate stage enhance creativity

How did community members in Pakistan show collaboration.

A bakery uses historicla sales data to predict Ramdadan demand. This is

'what is a unique selling point.

A business description states "Our chai dhaba uses traditonal recipies. What does
this highlight.

Answers Choice

A. <p>Analyzing competitors</p>

B. <p>Breaking down a market into
specific groups</p>

C. <p>Collecting qualitative data</p>
D. <p>Conducting surveys</p>

A. <p>Limits reach</p>

B. <p>Copies rivals</p>

C. <p>Ignores trends</p>

D. <p>Targets audience</p>

A. <p>No feedback</p>

B. <p>Repeatigng for
improvement</p>

C. <p>ONe tiem task</p>

D. <p>Ignoring suggestions</p>

A. <p>to limit questions</p>

B. <p>To tailor your message</p>
C. <p>To focus on financials&nbsp;
</p>

D. <p>To simplify the pitch</p>

. <p>Discard idea</p>

. <p>Revise prototype</p>
. <p>Launch anyway</p>

. <p>Copy competitors</p>

. <p>Increae costs</p>
. <p>Solve problems</p>
. <p>Limit inventory</p>
D. <p>Reduce staff</p>
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A. <p>lt &nbsp;replaces the need for
research</p>

B. <p>lt identifices partterns and
trends</p>

C. <p>lt focusses solely on
finances</p>

D. <p>lt limits customer feedback</p>

A. <p>Qualitative and descriptive</p>
B. <p>Qualittative and
quantitiative</p>

C. <p>Primary and secondary</p>

D. <p>Exploratory and
conclusive</p>

A. <p>Encourages brainstorming</p>
B. <p>Limits ideas</p>

C. <p>Focuses on feedback</p>

D. <p>Create plans</p>

A

B.

<p>Working alone</p>
<p>Adjusting plans during clean
ups</p>
C. <p>Ignoring needs</p>
D. <p>Competing with each other</p>

A. <p>Qualitative research</p>
B. <p>Random guessing</p>
C. <p>ignoring feedbck</p>

D. <p>Prdictive analysis</p>

A. <p>A fiancial strategy</p>

B. <p>A feature that differnetiates
your idea</p>

C. <p>A marketing tactic</p>

D. <p>A customer demographic</p>

A. <p>Pricing</p>

B. <p>Taxes</p>

C. <p>Unique Value</p>
D. <p>Competitors</p>
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What does effective communication involve.

How do digital tools assist in creating a business plan.

How can you foster innovation.

What is the goal of the Define stage.

A technique commonly used in Design Thinking is.

How do customer surveys father information.

A key componetn of effective marketing is

A. <p>Speaking without listening</p>

C. <p>Using complex
langaugage</p>

D. <p>Avoiding eye contract</p>
. <p>Replace the plan</p>

. <p>Limit collaboration</p>
<p>Focus on finance</p>

<p>Be indifferent</p>

<p>Avoid risks</p>
. <p>Stick to familiar ideas</p>

. <p>Brainstorm solutions</p>
. <p>Creae a prototype</p>

. <p>Gather feedback</p>
<p>SWOT Analysis</p>

. <p>Lean Manufacturing</p>
. <p>Data mining</p>
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A. <p>Through in depth
interviews</p>

B. <p>By collecting demographic
data</p>

D. <p>Through market analysis</p>

B. <p>High pricing</p>
C. <p>Reducing production costs</p>
D. <p>Random advrtising</p>



