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Questions

What is the purposeof savings for a business.

What is an example of iterationin design.

How is iteration illustrated in cooking.

What does qualitative research focus on

Why is the Empathize stage crucial in Design Thinking .

How can a grocery store improve inventroy.

What is a business plan.

What are innovaton and creativity essential for.

'what is a unique selling point.

A wedding attire business trgets Eid shoppers. This is

A survey shows 70% of customers buy pastrices on weekend. What strategy should
follow.

A juce shop emphasizes affordability and local farmers . This is.

What is unique selling point.

Answers Choice

A. <p>To increase expenses</p>

B. <p>To set aside money for future
needs</p>

C. <p>To reduce revenue</p>

D. <p>To pay off debts</p>

A. <p>Finalizing without feed
back</p>

B. <p>Revising based on
feedback</p>

C. <p>Ignoring peers</p>

D. <p>Stopping ater one draft</p>

. <p>Strict recipe</p>

. <p>Adjusting ingredients</p>
<p>No changes</p>

. <p>First design only</p>
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. <p>Numeraical data</p>

B. <p>Custoemr motivations and
optinions</p>

C. <p>Market trends</p>

D. <p>Competitor pricing</p>

A. <p>Defines the problem</p>
<p>Generates ideas</p>
<p>Understands user needs</p>
<p>Tests prototypes</p>

B.
C.
D.
A. <p>Reduce product variety</p>
B. <p>Incerease prices</p>

C. <p>Liminaes research</p>

D. <p>Fosters user centered
innovation</p>

<p>Financial report</p>

. <p>Business Roadmap</p>

. <p>Marketing strategy</p>
<p>Legal document</p>

<p>Progress</p>

. <p>Limiting ideas</p>
<p>Follwign taditions</p>
<p>Aoiding change</p>

<p>A fiancial strategy</p>

<p>A feature that differnetiates
our idea</p>

. <p>A marketing tactic</p>

. <p>A customer demographic</p>

<p>Market segmentation</p>
<p>Financial planning</p>
<p>Ignoring customers</p>
<p>Copying rivals</p>
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<p>Close weekdays</p>
<p>Weekend promotions</p>
<p>Raise prices</p>

. <p>Ignore data</p>

oW

<p>Unique, selling point</p>
. <p>Ignore trends</p>
<p>Competitor copy</p>

. <p>Random detail</p>

cow>

A. <p>To understand why customers
prefer a rival bakery. Which method
is best.</p>

B. <p>Survey</p>

C. <p>Focus group</p>

D. <p>Observation</p>

E. <p>Guesswork</p>
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What is collaboration.

Why is pitchign important for entrepreneurs.

‘'what is a unique selling point.

How can Google Drive assist in eamwork.

How do digital tools assist in creating a business plan.

What is the key tip for developing communication skills.

What is the goal of the Define stage.

A

C.
D.

A

<p>working alone</p>

<p>Competing</p>
<p>Sharing resources</p>

<p>It helps in product

develpment</p>

C.

<p>lt focuses on maket

analysis</p>

D.

A
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<p>It limits competition</p>

<p>A fiancial strategy</p>

. <p>A marketing tactic</p>
. <p>A customer demographic</p>

. <p>Limit access</p>

. <p>Financial projections</p>
. <p>Marketing plans</p>

<p>Replace the plan</p>

. <p>Limit collaboration</p>
. <p>Focus on finance</p>

. <p>Speak less</p>
. <p>Practice Regularly</p>

<p>Use complex vocabulary</p>
<p>Avoid eye contect</p>

. <p>Brainstorm solutions</p>
. <p>Creae a prototype</p>

. <p>Gather feedback</p>



