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Questions

What does qualitative research focus on

What is intrest .

How did the Indus Valley Civilization show collaboration.

A loyality program offers rewards.This aims to.

What iincluded in the Financial plan

How is profit calcualted

How is collaboration seen in classrooms.

How can you foster innovation.

A competitor sells artisanal bread. How maigh you differnetiate

What is business pitch

Which stage ensures the solution aligns with user needs.

A wedding attire business trgets Eid shoppers. This is

The collaboration reduces.

A business description states "Our chai dhaba uses traditonal recipies. What does

this highlight.

Answers Choice

A. <p>Numeraical data</p>

B. <p>Custoemr motivations and
optinions</p>

C. <p>Market trends</p>

D. <p>Competitor pricing</p>

A. <p>The total revenue from
sales</p>

B. <p>The costof borrowing
money</p>

C. <p>The amoutn saved for future
needs</p>

D. <p>The total expenses
incurred</p>

A. <p>Idividual projects</p>

B. <p>Team planning and
construction</p>

. <p>No design chagnes</p>

. <p>Competign civilizations</p>

<p>Retain customers</p>
<p>Discourage customers</p>
<p>Lower quality</p>

. <p>Ignore preferences</p>

<p>Product Feature</p>
<p>Budget and funding</p>
. <p>Marketing strategies</p>
<p>Competitor analyis</p>

<p>Revenue+ costs</p>
<p>Revenue - Costs</p>
<p>Revenue x costs</p>
<p>Revenue / costs</p>

<p>Individual work</p>
. <p>Group projects</p>
<p>Teacher lectures</p>
<p>Exam competition</p>

. <p>Be indifferent</p>

<p>Be curieous</p>
<p>Avoid risks</p>

<p>Stick to familiar ideas</p>

<p>Offer gourmet pastrices</p>
. <p>Match their prices</p>
<p>Copy recipes</p>

. <p>Ignore them</p>

. <p>A financial report</p>

<p>A persuasive presentation of a
business idea</p>

C. <p>a mrketing strategy</p>

D. <p>A legal document</p>
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A. <p>ldeate</p>

. <p>Test</p>

. <p>Define</p>

. <p>Prototype</p>

<p>Market segmentation</p>
. <p>Financial planning</p>
<p>Ignoring customers</p>
<p>Copying rivals</p>

. <p>Creativity</p>
<p>Worked load</p>
. <p>Feed back</p>

. <p>Copying</p>
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A. <p>Pricing</p>
B. <p>Taxes</p>
C. <p>Unique Value</p>
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Fininacial concepts for business help enterepreneurs to.

What are the two main type of market. reserach techniques.

What is collaboration.

A collaborateive storytelling activity builds.

What are innovaton and creativity essential for.

What role does prototyping play

D. <p>Competitors</p>

A. <p>Avoid paying taxes</p>

C. <p>Increase spending</p>

D. <p>Compete with larger
companies</p>

A. <p>Qualitative and descriptive</p>
C. <p>Primary and secondary</p>

D. <p>Exploratory and
conclusive</p>

. <p>Working alone</p>

. <p>Competing</p>
. <p>Sharing resources</p>

. <p>Blame</p>

. <p>lIsolation</p>
. <p>Silence</p>
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. <p>Limiting ideas</p>
. <p>Follwign taditions</p>
. <p>Aoiding change</p>

. <p>Prelaces testing</p>

B

C

D

A. <p>Finalizes the product</p>
B

C. <p>Focuses on marketing</p>



